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be the difference



We make a difference by 
supporting a sustainable future for 
business and society. Our research, 
teaching and knowledge exchange 
activities create significant and 
lasting impact on people’s everyday 
lives, through our involvement 
with, and influence on, large and 
small businesses, public policy, 
and local and global communities. 
Our students are provided with 
opportunities to develop leadership 
skills, vital for effective and 
resilient managers, in business and 
organisations across the world.

Professor Sharon Bolton

Dean of Faculty,  
Stirling Management School

Our 2017 Sharing information 
on progress report details how 
closely our vision, mission, values 
and practical actions support the 
six principles of PRME: purpose, 
values, method, research, 
partnership and dialogue. 

At the University of Stirling 
Management School we believe 
that management matters. 
Management is a process involved 
in all forms of human activity; 
from an individual managing their 
own time, to a large corporation 
managing their finances.  

Stirling management School 
are pleased to be a signatory to 
the Principles for responsible 
management education (Prme). 
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our Vision
To be recognised as an exceptional place of 
research and learning with a distinctive focus 
on the principles of responsible and sustainable 
business, policy and practice.

mission
To equip our staff and students with the 
knowledge, skills, compassion and confidence 
to act as global citizens, capable of addressing 
the needs of society through improved 
business practice and policy and by developing 
innovative solutions that make a lasting 
difference. 

Values
Responsible – embedding the ethos and 
principles of sustainable and ethical business 
practice in everything that we do

Excellence – leading the way in how we 
prepare our staff, students and stakeholders to 
make a difference 

Ambition – shaping our societies and 
improving business performance by making a 
lasting impact and transforming the world in 
which we live 

Openness – friendly and engaging where 
enquiry, collaboration and exchange are 
welcome and encouraged
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The mission of the UoS is to continue 
“developing people and helping society 
through the pursuit and understanding of 
knowledge” and a key priority is to support 
the University growing “in innovative ways, 
embedding sustainability, and making it a role 
model for the sector”. Moreover, one of our 
core values is Responsibility; to instil in our 
students and staff “a sense of responsibility 
to promote public good”. With research 
spanning from exploring the benefits of 
longevity for our ageing society and the 
problems of long-term unemployment  
(HAGIS and the Behavioural Science Centre 
within SMS), through the generation 
of evidence to inform key policies such 
as tobacco plain packaging and alcohol 
minimum unit pricing (Faculty of Health 
Sciences and Sport), to helping to solve 
bottlenecks which are limiting salmon farming 
productivity (The Institute of Aquaculture, 
Faculty of Natural Sciences), a series of 

research centres across the University of Stirling 
are addressing sustainability problems on a 
global scale and have gained international 
distinction and reputation for their contribution 
to the environmental and social challenges of  
our times. 

As an organisation, the University of Stirling 
is engaged in environmental and social 
initiatives. For example, the Nextbike scheme 
joint initiative with Transport Scotland, 
Forth Environment Link and Stirling Cycle 
Hub, aims to encourage cycling, while the 
sponsorship of the VIBES Awards match the 
Stirling Management School’s commitment to 
sustainable corporate, social and environmental 
management. Among other distinctions, 
the UoS has been awarded the Athena 
SWAN Bronze Award in recognition of our 
commitment to advancing women’s careers in 
academia, particularly in science, technology, 
engineering, mathematics and medicine.

the University of Stirling
Stirling management School is part of the University of Stirling 
(UoS) which endorses Sustainability in its foundations. the vision 
of the UoS is summarised as:

“to be recognised across the world as a University that addresses 
the needs of society through innovative interdisciplinary research; 
learning and teaching of the highest quality; and by sharing our 
knowledge with the world.”
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“to be recognised across the world 
as a University that addresses 
the needs of society through 
innovative interdisciplinary 

research; learning and teaching of 
the highest quality; and by sharing 

our knowledge with the world.”



how Stirling management School 
supports Prme’s six principles

teaching 

Stirling Management School’s key 
aim is to offer the opportunity for 
students to engage with courses 
and modules that encourage 
critical thinking about the role 
of business in society; and bring 
them into contact with company 
representatives so as to learn 
first-hand the challenges of 
responsible corporate behaviour. 
It is our ambition and future 
commitment to ensure that upon 
graduation all undergraduate 
(UG) and postgraduate (TPG) 
students have followed at least 
one module that instils moral 
values in business and highlights 
the significance of sustainable and 
responsible business practice. As a 
sign of the School’s commitment 
to sustainability, a Masters degree, 
MSc Strategic Sustainable Business, 
has been introduced for 2017 entry.

Public engagement

Stirling Management School 
participates in public engagement 
in a wide variety of approaches. 
We are members of the United 
Nations Sustainable Development 

Solutions Network - UNSDSN 
(Official Member). We are a 
sponsor of the Vision in Business 
for the Environment of Scotland 
(VIBES) annual awards, which is 
hosted by the Scottish Environment 
Protection Agency (SEPA). We 
are also a sponsor of the Scottish 
Rural Awards. In addition, we 
were awarded the Small Business 
Charter by the Chartered 
Association of Business Schools 
for engagement with small and 
medium sized organisations (SMEs). 
Our public engagement is also 
driven by our executive education 
activities. One recent programme 
that our Centre for Sustainable 
Practice and Living designed and 
delivered, in conjunction with the 
University of Cambridge Institute 
of Sustainability Leadership, was a 
four-day Sustainable Development 
Leadership Programme. Participants 
on this programme were drawn 
from the public and private sectors 
as well as NGOs and the third 
sector (see below for further 
details). Our executive education 
programmes include the Leading 
for Growth programme, designed 
to support SME business growth. 
A key focus of this programme is 
the development of resilient leaders 
to help them maintain sustainable 
businesses into the future.

research 

The School is proud to support 
a number of successful research 
centres which advance knowledge 
on the theory and the practice 
of sustainable value creation and 
management in organisations; 
guide public policy with respect 
to stakeholders’ engagement 
and protection; and engage 
local, national and international 
industry, students, NGOs, and 
public policy organisations in 
fruitful discussion and debates. 
These research centres include the 
Centre for Sustainable Practice 
and Living (CSPL), the Behavioural 
Science Research Centre; the 
Research Centre for Consumers, 
Cultures and Society; the Healthy 
Ageing in Scotland (HAGIS) and 
the Centre for Research into 
Information, Surveillance and 
Privacy (CRISP). The research 
centres take the opportunity 
to develop and disseminate 
knowledge through engagement 
with a range of stakeholders 
and communities; academic 
publications and regular seminars, 
workshops and presentations, and 
also the development of relevant 
teaching modules. 
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“to be recognised as an 
exceptional place for research 
and learning with a distinctive 

focus on the principles of 
responsible and sustainable 

business, policy and practice”.



Principle 1 | Purpose
We will develop the capabilities of students 
to be future generators of sustainable 
value for business and society at large and 
to work for an inclusive and sustainable 
global economy.
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Stirling Management School has 
revised its taught UG and TPG 
programmes to offer different 
pathways to an innovative and 
engaging education in business. 
Of particular note is our focus 
on responsible business as a core 
element of all taught programmes. 
A number of new modules 
on Responsible Business have 
been added across SMS taught 
programmes. These modules 
enable our students to develop 
critical thinking and analytical skills 
concerning the role of business in 
society and capabilities to envision 
strategies for an inclusive and 
sustainable economy. This is the 
full list of the undergraduate and 
postgraduate modules engaging 
with corporate social responsibility 
concepts and tools. 

Undergraduate 
degrees

•	 Responsible	Business	is	a	core	
module in Business Studies, 
Human Resources Management, 
and Management study courses

•	 Environmental	Economics	is	an	
elective module in Economics

•	 Marketing,	Ethics	and	Society	
is a core module in Marketing 
and Retail Marketing study 
programmes

•	 Sport	Marketing	is	an	elective	
module in the Marketing 
and Retail Marketing study 
programmes; part of the taught 
material examines aspects on 
CSR and Corporate Governance 
related to Sport Marketing.

•	 Sustainable	Events	Management	
is an undergraduate degree 
with a core module Developing 
Sustainable Events as well as a 
work-based Project 

Postgraduate 
degrees

•	 Responsible	Business	in	Society	
is a core module in MSc 
Business & Management

•	 Responsible	Business	in	a	
Global Economy is a core 
module in MSc International 
Human Resource Management

•	 Leadership	&	Responsible	
Business is a core module in 
MBA 

•	 Investment	Regulation	and	
Ethics is a core module in MSc 
Investment Analysis

•	 Responsible	Marketing	
Management and 
Contemporary Issues in 
Marketing are core modules in 
MSc Marketing

•	 Economics	for	Sustainable	
Business (core) and 
Leadership & Responsible 
Business (elective) are two 
modules offered on the MBA 
Programme.

•	 Accounting	and	Society	
is a core module in MSc 
International Accounting and 
Finance

•	 Professionalism,	Regulation	and	
Ethics is offered in MSc Banking 
and Finance course and 
Strategy and the International 
Environment is a core module 
on our AMBA accredited 
MBA, which focuses on the 17 
Sustainable Development Goals 
and whether chosen countries 
will make progress on these in 
the future.

The SMS has developed and 
launched a new MSc in Strategic 
Sustainable Business, in order 
to provide capacity building in 
managing sustainable value in 
organisations. The course has 

two new modules: Evolution and 
Practice of Sustainable Business 
and Leadership for Strategic 
Sustainable Futures. The MSc 
combines applied knowledge 
skills with academic rigour. For 
example, most of the references 
and textbooks are from the PRME 
Book Series, the book collection 
sponsored by PRME towards a 
more sustainable society.

executive education 
in Sustainability 
Leadership

The first Sustainability Leadership 
Development Programme (SDLP) 
delivered in Scotland during 2016 
by the Centre for Sustainable 
Practice and Living (CSPL) and 
the Cambridge Institute for 
Sustainability Leadership can 
be considered a success. SLDP’s 
ultimate aim is to establish a 
platform capable of congregating 
industry, academics (Stirling and 
Cambridge universities), regulators 
(Scottish Environment Protection 
Agency), and the public sector 
to build capacity in sustainability 
leadership. Delegates include: 
Viridor, Loch Duart, Scottish 
Power, Buccleuch, SP Energy 
Networks, Abellio Scotrail, SEPA, 
2050 Climate Group, Scottish 
Enterprise, SCDI, UK Water, 
Scottish Water, Keep Scotland 
Beautiful, Sillitto Enterprises, 
Young Scot, and Scottish Food & 
Drink Association.

Evidence of the SLDP’s positive 
impact is available by following 
the links below:

•	 Recognition	of	Success:	Scottish	
Environmental Protection Agency 

•	 Recognition:	The	Herald	
Newspaper, Scotland

•	 Motion:	Scottish	Parliament

Principle 1 | Purpose
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Principle 2 | Values 
We will incorporate into our academic 
activities and curricula the values of 
global social responsibility as portrayed 
in international initiatives such as the 
United nations global compact.
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Distinction in sustainable policy 
and practice is achieved through 
continuous efforts in both scientific 
research and undergraduate/
postgraduate education.

research

Stirling Management School is 
proud to support a number of 
successful and interdisciplinary 
research centres which advance 
knowledge on sustainable theory 
and practice; guide public policy 
with respect to stakeholder 
protection; and engage local, 
national and international 
industry; students; NGOs; and 
public policy organisations in 
fruitful discussion and debates. 
These include the Centre for 
Sustainable Practice and Living 
(CSPL), the Centre for Consumers, 
Cultures and Society; the Centre 
for Research into Information, 
Surveillance and Privacy (CRISP); 
the Behavioural Science Centre 
and the emerging Centre for 
Aging Studies. The research 
centres take the opportunity to 
disseminate knowledge through 
publications and regular seminars, 
workshops and presentations, 
but also the development of 
relevant teaching modules. 
Additionally, SMS supports the 
dissemination of knowledge, best 

practices and capacity building 
on sustainable value creation 
and management, as it hosts 
publications such as the Latin 
American Journal of Management 
for Sustainable Development 
(Inderscience) and the Elsevier’s 
Sustainable Production and 
Consumption journal (Area: 
Emerging Economies). A more 
recent example of SMS’s efforts 
to contribute to advancing 
knowledge and practice of 
sustainable management is 
its involvement as co-editor 
in a Special Issue on “Scaling 
Sustainability: Regulation and 
Resilience in Managerial Responses 
to Climate Change”, British 
Journal of Management (Wiley).

teaching

SMS has undertaken reviews of all 
undergraduate and postgraduate 
courses and as a result has 
continuously adjusted courses with 
the aim of enhancing the student 
experience embedding values of 
global sustainable development 
and business responsibility in the 
academic curriculum. A key aim is 
to offer the opportunity to students 
to follow modules that encourage 
critical thinking on the role of 
business in society; and bring 

Principle 2 | Values

them into contact with company 
representatives so as to learn first-
hand the challenges of corporate 
responsible behaviour. It is our 
ambition and future commitment 
to ensure that upon graduation 
all UG and PG students have 
followed at least one module that 
instils moral values in business 
and highlights the significance of 
sustainable business practice.

Our students are introduced 
to the values of global social 
responsibility and are encouraged 
to critically evaluate the role of 
business in society. Depending 
on their course of study, 
students are familiarised with 
theories and concepts on ethical 
decision making in marketing, 
management, strategy, and 
accounting, among others. 
Students are acquainted 
with regulations, auditing 
requirements, and governmental 
policies. Furthermore, students 
are introduced to values 
highlighted in initiatives such 
as the United Nations Global 
Compact, UN Sustainable 
Development Goals, a number 
of Multi-Stakeholder Initiatives 
and, Industry Level Roundtables. 
The majority of modules offered 
in the area of Business Ethics and 
Responsibility are compulsory 
both at undergraduate and 
postgraduate level.
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Principle 3 | method 
We will create educational frameworks, 
materials, processes and environments 
that enable effective learning 
experiences for responsible leadership.

12

Sharing information on ProgreSS  |  rePort 2017



As part of its commitment to 
enhancing the student experience, 
the Stirling Management School 
provides a range of personal 
and professional development 
(PPD) opportunities, to enable 
students to develop skills and 
attributes that will enhance their 
employability. In particular, the 
School provides an enhanced 
programme of embedded activities 
associated with the personal 
and professional development of 
both undergraduate and taught 
postgraduate students (PPD).  
These activities focus upon the 
employability skills and graduate 
attributes that are required to 
ensure students make a successful 
transition into their chosen career. 
They have a sound academic 
base that engages with practical 
issues; for example, consideration 
of different approaches to self-
reflection, the deployment of 
cultural intelligence, effective 
communication and team working 
capabilities; along with specific 
career management skills such as 
CV-writing, interview preparation 
and assessment centre approaches. 
Furthermore, a three-day 
‘Solutions for Business’ networking 
event at the start of the academic 

year allows students to build links 
with industry and the public sector, 
develop employability skills, and 
discuss with business experts the 
challenges and opportunities faced 
by companies. This year, leading 
figures from the world of business 
represented a range of local, 
regional and global companies, 
including NHS Forth Valley, 
Scottish Environment Protection 
Agency (SEPA), Costa Coffee, 
HSBC Bank, Banco Santander, 
Enterprise Rent-A-Car, Bruce Tait 
Associates, BskyB and the Institute 
of Directors. 

In addition, from day one, Stirling 
Management School’s innovative 
Flying Start Leadership Programme 
engages postgraduate students 
in activities which will challenge 
their perspectives of culture, 
explore their beliefs and values, 
build their self-confidence, and 
encourage them to share their 
ideas. It is our future commitment 
to take advantage of such 
opportunities that encourage 
lively discussion between students 
and representatives from business 
on the challenges and rewards 
corporations face in planning, 
launching, and reporting corporate 
social responsibility initiatives.

Principle 3 | Method
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Principle 4 | research 
We will engage in conceptual and 
empirical research that advances 
our understanding about the role, 
dynamics, and impact of corporations 
in the creation of sustainable social, 
environmental and economic value.
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The University of Stirling 
Management School’s exceptional 
performance in REF2014 has 
resulted in a coveted place among 
the UK’s top 25 institutions for 
Business and Management, out 
of 101 business schools. Stirling 
Management School is recognised 
as a centre of academic excellence 
that offers innovative scholarship 
and widespread engagement 
with a variety of stakeholders to 
improve and transform business, 
society and lives. SMS research is 
increasingly recognised by industry 
and government decision-makers 
for its important contributions to 
solving real-world problems. 

Our research focuses on all aspects 
of contemporary management, 
aiming to enhance quality of life 
and find new and creative ways 
of managing across all sectors of 
the economy  including corporate 
reporting; auditing; corporate 
governance, history and finance as 
well as energy and environmental 
economics; economics of 
banking and finance; strategic 
foresight; labour economics; 
regional and urban economics; 
and behavioural economics. We 
are also leaders in retail planning 
policy, town centre and place 
regeneration, branding, strategy 
and internationalisation, and 
community retail enterprises. We 
lead strong research networks in:

•	 privacy	and	surveillance;	

•	 social	identity	and	professions;

•	 gender,	work	and	management;	

•	 skills;

•	 labour	markets;

•	 work	organisation;

•	 healthcare	management.		

We are also developing new areas 
of expertise in:

•	 business	ethics;	

•	 behavioural	economics,	

•	 socio-economic	development;	

•	 social	enterprise;	

•	 creativity	and	wellbeing;	

•	 the	creative	industries.

research centres

The Centre for Sustainable 
Practice and Living (CSPL) is a 
collaborative initiative between 
the University of Stirling’s 
Management School and the 
Scottish Environment Protection 
Agency. It was launched by Dr 
Aileen McLeod MSP, Scotland’s 
Minister for Environment, Climate 
Change and Land Reform on 5th 
June 2015, World Environment 
Day. As a new interdisciplinary 
research centre it aims to become 
one of the leading research and 
knowledge exchange centres 
globally studying the many 
dimensions of sustainability. CSPL 
brings together the public sector, 
academic research, business and 
environmental organisations to 
work collaboratively with sectors 
and communities towards a 
more sustainable future and a 
low carbon economy. Although 
physically based at the University 
of Stirling, the Centre is also a 
virtual network of experts across 
the public, academic and NGO 
sectors throughout the UK and 
beyond. The core purpose of the 
Centre is to inspire and empower 
organisations and communities 
to develop new pathways to 

achieve sustainability in ways and 
in contexts most relevant to them 
The Centre provides a unique 
platform to engage actively with 
stakeholders and prospective 
partners to better understand 
each other’s needs, aspirations, 
tensions and opportunities, 
and through collaboration and 
partnership to make real and 
tangible progress in creating a 
more sustainable Scotland.

The Behavioural Science 
Centre, formed in 2012, is an 
interdisciplinary research centre 
that brings together approaches 
from economics and psychology 
to address the key questions in 
society, such as how to better 
understand and foster economic 
and industrial prosperity, decision 
making and behaviour, and health 
and well-being. The Behavioural 
Science Centre explores key 
societally relevant questions 
by integrating perspectives 
and skill sets from economics, 
psychology, and medicine. 
Current questions include:

1) why people make poor decisions

2) what leads people to accept 
constitutional change

3) why socio-economic status is 
linked to obesity

4) how emotions relate to physical 
health

5) how to improve subjective living 
standards

6) what are the consequences of 
unemployment

7) why do people differ in reaction 
to life events

8) and how to improve pension 
savings.

Principle 4 | Research
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The Research Centre for 
Consumers, Cultures and Society 
(CCCS) specialises in bringing the 
experiences of consumers, and 
those driving the market, to wider 
audiences through the evolving 
character and social structure 
of the ‘consumer society’.  It is 
increasingly important to consider 
consumption in a broader social 
landscape and the interrelationships 
and interactions between 
consumers and society. The aim of 
the Centre is to generate insights 
which contribute to contemporary 
academic debate and inform 
policy and, where appropriate, 
management and marketing 
strategy. This builds on the long-
standing research reputation in the 
area of consumption, markets and 
culture for which the research centre 
was assessed as World Leading 
in the 2008 Research Assessment 
Exercise. Members of the institute 
are academics, entrepreneurs, and 
managers from the private sector.

The Centre for Research into 
Information, Surveillance and 
Privacy (CRISP) is a collaborative 
initiative between the University of 
Stirling’s Management School, the 
Open University Business School and 
the University of Edinburgh’s School 
of Social and Political Sciences and 
School of Law. CRISP recognises 
privacy as a fundamental human 
right of individuals and groups 
of consumers, employees, and 
citizens. Its aim is to explore the 
many dimensions of the surveillance 
society and its consequences. 

The Healthy Ageing in 
Scotland Research Centre 
(HAGIS) is carrying out a major 
study of people aged 50+ in 
Scotland. It collects data on 
their health, economic and 
social circumstances. It uses this 
information to help scientists 
understand the circumstances 
of Scotland’s older people. This 
understanding will help improve 
the health and wellbeing of 
Scotland’s older people.

examples of Phd 
research in the area of 
responsible business 
and Sustainability 
include:
•	 Christopher	Ball,	Management,	

Work and Organisation: Policy 
and Green Entrepreneurship - A 
case study of France, Germany 
and the UK  

•	 Unang	Mulkhan,	Management,	
Work and Organisation: The 
Orchestra of complexity: 
exploring ethical organisational 
behaviour in the Indonesian 
Mining Industry.

•	 Ishani	Erasmus,	Management,	
Work, and Organisation & 
SEPA: Sustainable development 
scrutiny:  What forces enable 
or constrain legitimation of 
a systemic and processual 
innovation in a parliamentary 
context?

recently published 
research in the area of 
responsible business 
and Sustainability

•	 Amui,	L.	B.	L.,	Jabbour,	C.	
J. C., A.B.L.S. Jabbour, A. 
B. L., & Kannan, D. (2017). 
Sustainability as a dynamic 
organizational capability: a 
systematic review and a future 
agenda toward a sustainable 
transition. Journal of Cleaner 
Production, 142, 308-322.

•	 Bolton,	S.;	Laaser,	K.	&	McGuire,	
D. (2016) Quality work and the 
moral economy of European 
employment policy’ Journal of 
Common Market Studies, 54,  
3: 583-598.

•	 Bolton,	S.	And	Skountridaki,	L.	
(2016) The Medical Tourist and 
an Ethic of Care, Antipode,  
49, 2: 499-516

•	 Seles,	B.	M.	R.	P.,	de	Sousa	
Jabbour, A. B. L., Jabbour, C. J. 
C., & Dangelico, R. M. (2016). 
The green bullwhip effect, the 
diffusion of green supply chain 
practices, and institutional 
pressures: Evidence from the 
automotive sector. International 
Journal of Production 
Economics, 182, 342-355.

•	 Anagnostopoulos	C	&	
Kolyperas D (2015) Corporate 
Social Responsibility of and 
through Sport. In: Byers T 
(ed.). Contemporary Issues in 
Sport Management: A Critical 
Introduction, London: SAGE, 
pp. 473-486.

Principle 4 | Research
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•	 Campbell	D,	Vedel	SE,	Thorsen	
BJ & Jacobsen JB (2014) 
Heterogeneity in the WTP for 
recreational access: distributional 
aspects, Journal of Environmental 
Planning and Management, 57 
(8), pp. 1200-1219.

•	 Dey	C	&	Gibbon	J	(2014)	External	
Accounts. In: Bebbington J, 
Unerman J, O’Dwyer B (ed.). 
Sustainability Accounting and 
Accountability, 2nd ed, New 
York: Routledge, pp. 108-123.

•	 Dey	C	(2013)	Taking	a	‘Parallax	
View’ of What We Now Know 
about CSEAR?. [Commentary 
on: Correa and Laine, 2013, 
‘Struggling Against Like-Minded 
Conformity to Enliven SEAR: 
A Call for Passion’, Social and 
Environmental Accountability 
Journal, 33 (3): 134-144]

•	 Dey	C	&	Russell	S	(2014)	Who	
Speaks for the River? Exploring 
Biodiversity Accounting using 
an Arena Approach. In: Jones M 
(ed.). Accounting for Biodiversity, 
London: Routledge, pp. 245-266.

•	 Doherty	E	&	Campbell	D	(2014)	
Demand for safety and regional 
certification of food: Results from 
Great Britain and the Republic of 
Ireland, British Food Journal, 116 
(4), pp. 676-689.

•	 vde	Vries	F	&	Hanley	N	(2016)	
Incentive-Based Policy Design for 
Pollution Control and Biodiversity 
Conservation: A Review, 
Environmental and Resource 
Economics, 63 (4), pp. 687-702.

•	 de	Vries	F,	Dijkstra	BR	&	
McGinty M (2014) On 
Emissions Trading and Market 
Structure: Cap-and-Trade 
versus Intensity Standards, 
Environmental and Resource 
Economics, 58 (4), pp. 665-
682.

•	 Ferreira	S	&	Moro	M	(2013)	
Income and Preferences for the 
Environment: Evidence from 
Subjective Well-Being Data, 
Environment and Planning A, 
45 (3), pp. 650-667.

•	 Green	T,	Tinson	J	&	Peloza	
J (2016) Giving the Gift of 
Goodness: An Exploration of 
Socially Responsible Gift-Giving, 
Journal of Business Ethics, 
134(1),pp. 29-44

•	 Green	T,	Sinclair	G	&	Tinson	J	
(2015) Do they know its CSR at 
all? An exploration of socially 
responsible music consumption, 
Journal of Business Ethics, 
138(2), pp.231-246

•	 Kolyperas	D,	Morrow	S	&	
Sparks L (2015) Developing CSR 
in professional football clubs: 
drivers and phases, Corporate 
Governance: The International 
Journal of Business in Society, 
15 (2), pp. 177-195.

•	 Longo	A	&	Campbell	D	The	
determinants of brownfields 
redevelopment in England, 
Environmental and Resource 
Economics, pp1-23

•	 Moro M, Fischer A, Czajkowski 
M, Brennan D, Lowassa A, 
Naiman LC & Hanley N (2013) 
An investigation using the 
choice experiment method into 
options for reducing illegal 
bushmeat hunting in western 
Serengeti (Letter), Conservation 
Letters, 6 (1), pp. 37-45. 

•	 Nentjes A, Dijkstra BR & de 
Vries F (2013) A Market-
Based Design for International 
Environmental Agreements. 
In: Dinar A, Rapoport A (ed). 
Analyzing Global Environmental 
Issues: Theoretical and 
Experimental Applications 
and their Policy Implications. 
Routledge Explorations in 
Environmental Economics, 
39, London: Taylor & Francis 
(Routledge), pp. 233-248.

•	 Thomson I, Dey C & Russell S 
(2015) Activism, Arenas and 
Accounts in Conflicts over 
Tobacco Control, Accounting, 
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Journal, 28 (5), pp. 809-845.

•	 van Kooten GC, Bogle TN & de 
Vries F (2015) Forest Carbon 
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•	 van Kooten GC & de Vries 
F (2013) Carbon Offsets. In: 
Shogren J (ed.). Encyclopedia 
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and Environmental Economics, 
Volume 1: Energy, Amsterdam: 
Elsevier Science, pp. 6-8.
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Principle 5 | Partnership 
We will interact with managers of business 
corporations to extend our knowledge 
of their challenges in meeting social and 
environmental responsibilities and to 
explore jointly effective approaches to 
meeting these challenges.
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The involvement of experienced 
members of the business 
community and policy makers is 
important to the ongoing success 
of Stirling Management School. 
Our partnership with the Scottish 
Environment Protection Agency 
has led to the creation of the 
Centre for Sustainable Practice 
and Living (CSPL), launched by Dr 
Aileen McLeod MSP, Scotland’s 
Minister for Environment, Climate 
Change and Land Reform on 5th 
June 2015, World Environment 
Day. This interdisciplinary research 
centre aims to become one of the 
leading research and knowledge 
exchange centres globally 
studying the many dimensions of 
sustainability. 

The School’s partnership with 
the Institute of Directors (IoD) 
supports an ongoing dialogue 
with leaders of industry through 
shared public events and 
workshops.  In 2015, The Dean 
of the University of Stirling 
Management School, Professor 
Sharon Bolton, was presented 
with the IoD Emerging Leader 
Award in recognition on of her 
focus on sustainability and new 
approach to leading Stirling 
Management School.

Stirling Management School’s 
active support of local economic 
growth has received national 
acknowledgement. Its work with 
start-ups and small businesses 
has been rewarded with a Small 
Business Charter Bronze Award. 
The Charter connects Small and 
Medium-Sized Enterprise (SME) 
communities with world class 

business/management school 
knowledge, facilities and networks 
across the UK. In addition, last 
year, our Business Advisory Board 
(BAB) was established to help 
inform our ongoing strategy, 
provide advice on policy related 
matters and ensure that what we 
offer remains relevant to industry. 
Board members, drawn from 
business and the public sector, act 
as a critical friend in relation to 
the overall shape, direction and 
policy and practice relevance of our 
courses and research.

As part of its commitment to 
enhancing the student experience, 
the Stirling Management School 
provides a range of personal 
and professional development 
opportunities, to enable students 
to develop skills and attributes that 
will enhance their employability.  
A three-day ‘Solutions for Business’ 
networking event at the start of 
the academic year allows students 
to build links with industry, 
develop employability skills, and 
discuss with business experts the 
challenges and opportunities 
faced by companies. This year, 
leading figures from the world 
of business represented a range 
of local, regional and global 
companies, including NHS, SEPA, 
Costa Coffee, HSBC Bank, Banco 
Santander, Enterprise Rent-A-
Car, Bruce Tait Associates, BskyB 
and the Institute of Directors. It 
is our future commitment to take 
advantage of the event as a venue 
that encourages lively discussions 
between students and practitioners 
from business and the public sector 

on the challenges and rewards 
corporations/organisations face in 
planning, launching, and reporting 
corporate social responsibility 
initiatives.

Module coordinators and 
programme directors are actively 
encouraged to collaborate with 
managers and leading figures 
from the private, public and third 
sectors for teaching purposes. 
Visiting practitioners share 
with students the challenges 
they face in the formation and 
implementation of their CSR 
initiatives and strategy. As a 
result the number of modules 
that incorporate a presentation 
from a manager, director, or 
entrepreneur has increased and 
gives the opportunity to students 
to grasp from first hand most 
effective approaches. In addition, 
the module Energy Management 
and Sustainability includes 
presentations by visiting speakers 
from the UK energy industry, 
regulatory authorities and NGOs. 
The aim is for students to write 
a policy brief and simulate a 
business planning decision in an 
interactive workshop. 

Our students also have the 
opportunity to engage in the 
following clubs and societies 
based on campus: Amnesty 
International, Greens, Nature, 
Red Cross, Save The Children, 
Gender Equality Movement, LGBT. 
These societies seek to advance 
values and raise awareness on 
equity, equality, charity, and the 
protection of the environment.

Principle 5 | Partnership
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Principle 6 | dialogue
We will facilitate and support dialog 
and debate among educators, students, 
business, government, consumers, media, 
civil society organisations and other 
interested groups and stakeholders on 
critical issues related to global social 
responsibility and sustainability.
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The University of Stirling 
Management School hosts regular 
events open to the public.. 
The events may popularise 
scholarly work or discuss 
contemporary social, economic 
and political issues. To mention 
a few, on International Women’s 
Day 2015, 2016 and 2017, 
Stirling Management School 
welcomed diverse audiences of 
approximately 80 guests from 
the University, general public and 
business to engage in discussion 
with selected panels of successful 
female entrepreneurs, business 
leaders in male dominated 
sectors, and third and public 
sector leaders. In the 2015 annual 
public lecture of the Centre 
for Research into Information, 
Surveillance and Privacy (CRISP), 
Tony Porter, the Surveillance 
Camera Commissioner  spoke on 
‘Humanity versus Surveillance’. 
And Stirling Management School’s 
annual lecture (co-sponsored by 
the Institute of Directors) offered 
by the world leading economist, 
Professor Danny Blanchflower, 
focuses on contemporary 
economic sustainability issues.

The University of Stirling 
Management School are proud 

sponsors of the annual Vision 
in Business for the Environment 
of Scotland (VIBES) Awards. 
The awards aim to encourage 
the efficient use of resources, 
enhance the competitiveness 
of businesses, improve 
environmental performance 
and support the wider goals 
of sustainable development 
including social benefits through 
community and staff involvement. 
It is notable that the Management 
School sponsors the SME 
Management category at the 
Awards. Members of SMS have 
been closely working with small 
and medium enterprises that 
uniquely manage sustainable 
value creation in their business 
models. From this research we 
are looking to develop the idea 
of ‘born sustainable’. In addition, 
Stirling Management School 
sponsors the Best Employer 
category of the Scottish Rural 
Business Awards to recognise 
and celebrate good practice in 
responsible people management.

The Research Centres of the 
School facilitate and support 
dialog and debate among 
educators, students, business, 
government, consumers, media, 

civil society organisations and 
other interested groups and 
stakeholders on critical issues 
related to sustainability. For 
example, the CSPL provides 
a unique platform to engage 
actively with stakeholders 
and prospective partners to 
better understand each other’s 
needs, aspirations, tensions 
and opportunities, and through 
collaboration and partnership 
to make real and tangible 
progress in creating a more 
sustainable Scotland. The Centre 
is a ground-breaking initiative, 
starting with a wealth of existing 
experience, its current model 
includes: Sustainability current 
awareness events and briefings; 
consultancy assignments; scenario 
workshops; research projects; 
executive education programmes 
in sustainability and leadership; 
taught post graduate programmes 
in sustainability and leadership. 
As aforementioned, CSPL is an 
official member of the United 
Nations Sustainable Development 
Solutions Network (SDSN), the 
largest initiative for promoting 
sustainable development 
education over the world.

Principle 6 | Dialogue
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The School also supports dialogue with various stakeholders, 
the Centre for Research into surveillance and Privacy (CRISP) 
recognises privacy as a fundamental human right of individuals 
and groups of consumers, employees, and citizens. The research 
centre has an important educational function as one of its 
key purposes is to raise awareness of surveillance and privacy 
issues. To achieve this, the CRISP team undertakes a number 
of public facing activities. For example, in November 2014 it 
created an online game for young people which was launched 
on the ESRC Festival of Science. During the same period, CRISP 
received research funding from the EPSRC for a workshop on 
the commercialisation of privacy. The workshop focused on how 
businesses can utilise the benefits of being privacy friendly as a 
business strategy; through that it actively encouraged ethically 
responsible corporate behaviour. In addition, the ‘Scottish Privacy 
Forum’ is a group of senior academics and practitioners who 
share knowledge about public services and privacy. The forum is 
part of CRISP and holds meetings twice a year.
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